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Preface

We are happy to present the Revised Edition of “Business

Research Methods” to the students of S.Y.B.M.S - Semester IV.

The book is written as per the revised syllabus prescribed by the

University of Mumbai w.e.f. June 2017.

The objective of this subject is to enable the students to obtain

the basic knowledge and skills required in the field of Business

Research.

Comments and suggestions from students and from teaching

community regarding the contents would be of great help to

enhance the quality of future editions of this book.

Special thanks are for Shri Nitin A. Shah and his staff at Manan

Prakashan for their sincere efforts in bringing out this edition.

January 1, 2021 - Authors



IV

Syllabus

Unit - I : Introduction to Business Research Methods (18 Lec.)

1. Meaning and Objectives of Research

2. Types of Research – (a) Pure, Basic and Fundamental (b) Applied (c)
Empirical (d) Scientific & Social (e) Historical (f) Exploratory (g)
Descriptive (h) Causal

3. Concepts in Research: Variables, Qualitative and Quantitative Research

4. Stages in Research Process

5. Characteristics of Good Research

6. Hypothesis - Meaning, Nature, Significance, Types of Hypothesis,
Sources

7. Research Design – Meaning, Definition, Need and Importance, Steps in
Research Design, Essentials of a Good Research Design, Areas/Scope
of Research Design and Types - Descriptive, Exploratory and Causal

8. Sampling – (a) Meaning of Sample and Sampling, (b) Methods of
Sampling - (i) Non Probability Sampling – Convenient, Judgement,
Quota, Snow ball (ii) Probability – Simple Random, Stratified, Cluster,
Multi Stage.

Unit - 2 : Data Collection and Processing (14 Lec.)

1. Types of Data and Sources - Primary and Secondary Data Sources

2. Methods of collection of primary data

(a) Observation - (i) structured and unstructured, (ii) disguised and
undisguised, (iii) mechanical observations (use of gadgets)

(b) Experimental - (i) Field, (ii) Laboratory

(c) Interview – (i) Personal Interview, (ii) focused group, (iii) indepth
interviews - Method

(d) Survey – Telephonic survey, Mail, E-mail, Internet survey, Social
Media, and Media Listening

(e) Survey Instrument – (i) Questionnaire designing, (ii) Types of
questions – (a) structured/ close ended and (b) unstructured/ open
ended, (c) Dicotomous, (d) Multiple Choice Questions

(f) Scaling techniques - (i) Likert scale, (ii) Semantic Differential scale

Unit - 3 : Data Analysis and Interpretation (16 Lec.)

(a) Processing of data – i) Editing - field and office editing, ii) coding –
meaning and essentials, iii) tabulation – note

(b) Analysis of data- Meaning, Purpose, types.

(c) Interpretation of data- Essentials, importance and Significance of
processing data

(d) Multivariate analysis – concept only

(e) Testing of hypothesis – concept and problems – (i) chi square test, (ii)
Z and t-test (for large and small sample)
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Unit - 4 : Advanced Techniques in Report Writing (12 Lec.)

1. Report Writing – (i) Meaning, Importance, Functions of Reports,
Essential of a Good Report, Content of Report, Steps in writing a Report,
Types of Reports, Footnotes and Bibliography

2. Ethics and Research

3. Objectivity, Confidentiality and Anonymity in Research

4. Plagiarism

Question Paper Pattern

Semester End Examination :
Maximum Marks : 75 Duration: 2½ Hrs.
Questions to be Set : 05
All Questions are Compulsory Carrying 15 Marks each.

Q.No. Particulars Marks

Q.1 Objective Questions* 15
(A) Sub questions to be asked 10 and
to be answered any 8
(B) Sub questions to be asked 10 and
to be answered any 7
(* Multiple Choice / True or False /
Match the Columns / Fill in the Blanks)

Q.2 Full Length Question 15
OR

Q.2 Full Length Question 15

Q.3 Full Length Question 15
OR

Q.3 Full Length Question 15

Q.4 Full Length Question 15
OR

Q.4 Full Length Question 15

Q.5 (A) Theory Questions 8
(B) Theory Questions 7
OR

Q.5 Short Notes 15
To be asked 05, to be answered 03

Note : Theory question of 15 marks may be divided into two sub
questions of 7/8 and 10/5 Marks.
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Internal Assessment :

1. One Class Test (20 Marks)

Match the Column/ Fill in the Blanks/

Multiple Choice Questions (½ Mark each) 05 Marks

Answer in One or Two Lines

(Concept based Questions) (01 Mark each) 05 Marks

Answer in Brief (Attempt Any Two of the Three)

(05 Marks each) 10 Marks

2. Active participation in routine class instructional deliveries and
overall conduct as a responsible learner, mannerism and
articulation and exhibit of leadership qualities in organizing related
academic activities  05 Marks


