
 

CERTIFICATE COURSE ON AI IN DIGITAL MARKETING  

Course Objectives: 

¶ To introduce students to the basics of AI and its role in marketing. 

¶ To familiarize students with AI-based content and design tools. 

¶ To enable learners to plan and execute simple AI-driven marketing campaigns. 

¶ To build awareness about ethical and responsible use of AI. 

Course Outcome: 

Upon course completion, the learner will be able to: 

¶ Understand basic AI concepts and their role in marketing. 

¶ Use AI tools to create content, designs, and marketing strategies. 

¶ Identify ethical and practical aspects of AI applications. 

¶ Build a simple AI-powered digital marketing mini-project. 

Syllabus (30 Hours) 

Module 

No. 
Module Name Contents (Topics Covered) 

Hours 

Module 

1 

Foundations 

of AI and 

Digital 

Marketing  

1. Introduction to Digital Marketing:  

- Meaning, Importance & Evolution 

- Components: SEO, SEM, social media, Email, 

Content Marketing 

- Traditional vs AI-driven Marketing 

 

2. Basics of AI: 

- Meaning, Types & Applications 

- AI in Marketing: Automation, Personalization, Data 

Insights 

- AI Tools: ChatGPT, Canva AI, Google Gemini 

 

 

 

 

 

 

 

 

 

 

15 Hours 



 

3. AI in Marketing Communication:  

- AI-generated content (posts, slogans, captions) 

- Chatbots, Virtual Assistants, Voice Search 

- AI-based Ad Recommendations 

 

4. Practical Demonstrations: 

- ChatGPT for Marketing Ideas & Ad Copies 

- Canva Magic Studio for social media 

- Google Trends, ChatGPT, Perplexity 

Module 

2 

Applying AI 

Tools in 

Digital 

Marketing  

 

1. AI in Content Creation & Campaign Planning: 

- Marketing Copy using ChatGPT 

- Ad Creatives using Canva, Leonardo AI 

- AI Blogs & Product Descriptions 

 

2. AI in Search & Social Media Marketing: 

- AI SEO Assistants 

- Automation Tools: Buffer, Hootsuite, Meta AI 

- Social Listening & Sentiment Analysis 

 

3. Customer Engagement using AI: 

- Chatbot Basics 

- Personalized Recommendations, Email Automation 

- Case Studies: Zomato, Netflix, Amazon 

 

4. Ethics & Limitations:  

- Responsible AI Use 

- Avoiding Plagiarism & Bias 

- Human Touch in AI Marketing 

 

Mini Project:  

- Choose a product/service (e.g., café, college fest, 

local NGO) 

Use AI tools to design: 

AI-generated social media post for a local brand. 

A logo/poster, 

A 3-line AI-generated ad copy, and 

A short campaign plan (how to reach the target 

audience). 

 

 

 

 

 

 

 

 

 

 

 

 

 

15 Hours 

  Total 30 Hours 

 

 




